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The Family of yesterday
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Institutionalization
of kids (3-5 years old)

CHILO3: Children in day-care by reporting country, age, unit and time
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Formation of WELFARE
the welfare state éﬁ
STATE

Women at work

Educational revolution and social mobility due to
education

Public services making it possible for women to work
and creates jobs for women

The traditional functions in the family taken care of by the public
sector

Leaving nuclear families with only a few function to perform
Divorces and new ways of living together

The Nordic model: Both women and men at work away
from their home




Figur 1. Alle statsborgerskap, flyttinger til/fra Norge
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Katrin Jakobsdottir

Iceland 2018- 2028
340.000 to 380.000
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Demografi Danmark
Absolutte tal 2019-2029
2019 2029 Andring

0-9 618.216 684.589 66.373
10-19 683.669 630.940 -52.729
20-29 783.879 762.087 -21.792
30-39 681.161 807.988 126.827
40-49 762.648 674.735 -87.913
50-59 797.775 750.506 -47.269
60-69 662.929 754.396 91.467
70-79 552.058 571.760 19.702
80-89 219.003 356.888 137.885
90 + 44,743 56.895 12.152
| alt 5.806.081 6.050.784 244,703

Danmarks Statistik 2019




Trends toward 2030 T

A growing population in the Nordic countries —
Immigration and age

An aging population in the Nordic countries
due to along average life expectancy — The
Silver Tsunami

Shortage of labour — due to a shrinking
workforce in several European countries

Fierce competition for employes among
companies in many sectors the next 5 years ...




- PHASES OF LIFE,

PEOPLE AND
POPULATION TRENDS

2000

2030




|
The Distribution of usual hours worked among men and women in employment
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Sports participation high

Practising sport, fitness or recreational (leisure) physical activities at least once a week,

by sex, 2014
(% of population aged 15 and more)
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Time use studie Norway

05994 Time spent on different activities an average day (hours and minutes), by age and year. - Sports and outdoor
activities, All, Time spent.

hours

1970 1980 19490 2000 2010
Vear

B 16-24 years M 25-44 yvears I 45-66 years 67-T4 years




Sports and fithess over
time in Denmark

~ Figur 2: Udvikling i organiseringsformer viser en forskydning mod mere uformel organisering af
sport og motion blandt voksne
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Figuren viser andelen af alle voksne respondenter (16 ar+), der organiserer sport og motion i forskellige or-
ganisatoriske regier. Fordelt pa undersggelsesar.
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Physical activities when working - The working population by activities,
(Eurostat juli 2019)
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Cities in the future

The interweaved city —a
mixture of functions

The company without HQ
and office space

The new nomads travelling
from oasis to oasis

The work day and leisure
day as a long fractal route




Modern work life Is a treat
to your organizations

More people work at home — and at changing days
during the week

Pending is growing —we work at greater distance
from our homes

Changing workplaces during the day have become
more common — more people travel during work
Faster job changes than before

We are moving towards becoming new nomads,
who work while following a path or route given by
the day




Generations at work
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Six Generations

Baby Boomers

Born 1940-54

Post war generation -
educational boom

Reinventing every phase of
life

Rock, beat, soul

Tech: The pill

Generation Jones
Recently discovered
Large generation
Design, ethics, idea

Against divorce, pro family
— tech: Stereo set

Born 1955-67

Generation X

The so-what generation
Small after the pill
Selfcenteret, extrovert

Personal succes, Video,
workaholics, love brands

Born 1968-79

Generation Y
The smallest gen.

Fun shoppers, great social
skills, Myself inc.,
situational consumption
managing many choices

1980-89, PC, cell phone

Generation Z
Between war gen.,
Project & trophy kids

Be famous, groups based
Digital natives

Born 1990-2001

New Millenium

After 9-11 generation
Cultural homogenization
EU as native soil

Wi-Fi (Wireless internet)
Fedt 2001 - 2011




Generation Jones
(53-64 ar)

Rebuilding the family and the family home

Status, position and money

A successful life is family, career and leisure — all
together — a balanced life

Sports and status are directly linked today
Would like to live as long a Life a possible

Traditional sports: Soccer, handball — but also
CrossFit, mountain bike etc.

They like the social life in the club and socializing
while doing sports




Generations X
born 1968-1979

really wanted

The individual way and a self-centered generation
Workaholics — personal success and status
Flexibility

Brand enthusiasts — want to participate in something,

that offers status as an individual — CrossFit, mountain
bike, ironman etc.

They exercise in order to be noticed, recognized and
granted status

You already know them — or are them!
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Companies must be

sustainable and good in all

ways and interactions

(people, animals and Forest land

natural resources) 5 Crazing AN
rban land g
Climate and Transparency
Recycling — Cradle to
Crad I e Fishing

Young people!

o33 WL Carbon
S8V Crop land footprint

Source: Ministry of Environment, New Zealand




KEY TRAITS OF GENERATION - %

Generation Y
Born from 1980 to 1989

approx. 29 to 40 years old

Born during the Cold War
Womens lib, punk, crisis and Aids
Majority of women part of the workforce

The first generation of institutionalized children
— social competent and a significant digital
network

Professional Zappers and used to be engaged
In many things at the same time

Cellphone ” | can’t live without you” sms 1992!




Generation Y

and Work ard

Meaningful job and work as identityland individual
life project — Flexibility, worktime and projects

A nice title please and fair pay

They grew up In kindergartens — they want to play
and have fun in sports

Do not need surveillance, control & fashion sports

Individual offer to ME — do not regard equality as
iImportant — we are all different

Flexible login and logout of participation
Digital and ready to do everything online




Generation Z . GE""

Born in to the happy 90s

Europe united and a better world — no more Cold War
Socialization: Kindergartens

Social networking is a must in life - Among Peers
Personal recognition for what | say or do

Building a school in Africa, teaching english in Nepal —
helping create recycling in the big cities

Nature, plants, wood, the new natural in focus
Vegetarians and vegans (flexitarians)

Sports at work: If it isn’t online, it does not exist
What’s in it for me?




_jsassiiis Sophisticated:
=cellp p lone Generation z
VYi

| want to look good and fit — they build their bodies
I’m not afraid of dying — health doesn’t matter yet
Make it simple —there is and app for that

Appointments are only temporary — | make my own
schedule

Among Peers — people like me
No kindergarten morals — no raised eyebrows

We do not have to agree — we are saving the world
In different ways




"Born digital”
Generation Z

"WNo, vou weren't downloaded.
Your were born."
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Generation New millennium
(born 2001 -2012)

They are turning 18 this year

More digital than ever — do not accept lack of WiFi
or other digital necessities

Augmented reality a part of reality and daily life

As participant they are more individualist, do not
accept incomprehensible systems, difficulties and
lack of digital options

They have all attended kindergarten
Aim at this generation and get the others right too




The Online Trust Ladder (OTL)

MOST TRUSTED
A
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LEAST TRUSTED CORPORATE BLOG or WEBSITE

© Al Dente Marketing
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#fremforsk; @JesperBojensen
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